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[That would not be plastic I’m referring to.]

The magnetic quality of packaging in our industry, which we 
do acknowledge is driven largely by the aesthetically pleasing, 
is daunting; and the capacity of our industry to elevate 
shallow packaging over substance and true value, never fails 
to elbow me unpleasantly into a state of shock and awe. 

Does it really mean that for something as cerebral as design 
to be valued, it must have a bling quotient? Is this the future? 
That we devolve into an un-thinking lot of magpies, who are 
attracted by shiny objects and swayed by what we see in the 
glossies? I think we haven’t quite reached that point in the 
climb to the bottom of the ladder, and that the drivers of this 
school of thought too are the simplest: money and fame. 

The perception is that there is much more money to be made 
doing high profile and ‘posh’ projects and of course, there’s 
more ‘fame’ since this is what the glossies wish to profile. 

But let’s be clear, there’s more to Indian style and design than 
what Vogue Casa says. There are more important questions 
to be answered than just where the latest Italian sofa now 
resides, or what some movie star or other has in their homes. 
[Many of which still have furniture lined up against the walls, 
proving that in Mumbai, you still worry about size or space, 
even at the 10,000 sq ft property mark].

Then there are issues of high importance and low glamour; 
social housing, affordable housing and green spaces for 
common use, which do include the quaint possibility of 
rubbing shoulders with the urban un-affluent. 

IFJ has done seminars on matters of importance for over a 
decade, most often without sponsorship. We’ve always been 
told by potential sponsors that they’d love to see X, Y or Z 
glamor child of the A+D fraternity or uber architect address 
them, rather than support a seminar on a matter of greater 
significance than what the well-dressed penthouse is wearing. 
Architects who do movie stars homes are not interested 
in social housing. However, for every movie star there are 
a100,000 middle class individuals who need homes, which if 
architects engage, can be well designed, beautiful spaces. Even 
the most bling-attracted designer can smell the money in this.

But more, there is a greater good, even if we’re not 
particularly interested to cater to this, by simply raising the 
bar of the level of architecture and design for a broader 
swathe of the market. So more homes are well-designed, less 
blocky ugliness mars our skylines, and there is an overall, 
more pleasing livability to our cities, at the grand scale. 

Oh and a cover story as well, at least in IFJ. 

In search of more transparent packaging.

I look forward to hearing from you.
Please send your thoughts to me at sylvia@ifj.co.in
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